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Agenda
• Introductions
• Who is StratusLIVE?
• 5 Keys to Transform Donor 

Experiences at your United Way
• Client Success Story 
• StratusLIVE 365 CRM 

Demonstration
• Questions and Discussion
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WHO IS STRATUSLIVE?
Debbie Snyder, Group Vice President, Marketing 

3



StratusLIVE 365 CRM StratusLIVE Ignite 
Online Giving

Give at Work
Give Now

Give in Teams
Give with Friends

Volunteer Now
Events

Donor Hub
CRM Integration Services

Built on the powerful
Microsoft 

Dynamics 365 
platform

100%
Successful

Implementations
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Why StratusLIVE?

Understand 
United Ways
Operationally

Full Purpose-Built 
Solution for United 

Ways on the
Microsoft Platform

Real Time 
Reporting, 

Analytics and 
Data 

Availability 

Success Replacing 
Legacy Enterprise 

Systems
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High Impact Organizations
Partner with StratusLIVE to engage with their donors.

Over 14M Active Donor Profiles
$Billions in Annual Donations

1,300 Companies Reaching 
1.3M Employees
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5 KEYS TO TRANSFORM DONOR EXPERIENCES
Jim Funari, Co-Founder & CEO
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5 Keys to Transform Donor Experiences  

Ease of Use, Adoption 
& Collaboration

Personalized, Compelling 
Experiences

Priority of Digital 
Engagement

Consistent, Automated Processes Consumer-like Targeted 
Segmentation

Integration & Processing Flexibility
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Key #1 –Ease of Use, Adoption & Collaboration

• Challenge:  
Turnover, Training 
and Adoption

• Users can consume 
and use CRM inside 
of Outlook, Teams, 
Mobile and Browser

• Microsoft Teams 
added 95M users     
in 2020

9



Key #2- Personalized, Compelling Experiences

• Challenge: Donor Mindshare 
and Compelling, 
Personalized, Sticky 
Experiences

• A personalized donor ‘home’ 
to drive donor engagement

• A hub for monitoring 
engagement and delivering 
a tailored Donor Experience
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Key #3 – Priority of Digital Transformation

• Challenge: Donors are moving to 
and expecting Digital Experiences

• From incrementing to sprinting!
2020 Pandemic-induced realities…

• We must offer a range of digital 
engagement modes and options

*Source:  Chronicle of Philanthropy, Feb 21

2020 Online Giving 
up by 21%
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• Challenge: Turnover and 
undocumented processes 
lead to lack of consistency

• Repeatable, Intelligent, 
Automated Business 
Processes and Workflow

• Consistency across all 
Donor Experiences yields 
tangible benefits and 
efficiencies

Key #4 – Consistent, Automated Processes
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Key #5 – Consumer-like Targeted Segmentation

• Challenge: Presenting 
tailored, relevant 
opportunities to donors

• Advanced data analytics 
allows for improved 
targeting and relevance

• Relevance is key 
throughout the donor 
lifecycle
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BONUS Key #6 – Integration & Processing Flexibility

• Challenge: The Pain of non-integrated point 
solutions, like a never-ending Plumber’s 
Dream.

• Integration and flexibility from every donor 
touch point into CRM should be the goal.

Data Integration is the 
iceberg below the water line

Invisible, Dangerous, Costly
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CLIENT SUCCESS STORY
Alicia Stevens, Director of Customer Success, StratusLIVE
Barbara Hall, Director of IT & IS, United Way of Lancaster County
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STRATUSLIVE 365 DEMO
Brett Meyer, Director of Product Management and Services
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THANK YOU!
info@stratuslive.com  
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