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 (Cycle of the Digital Donor
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« Q&A
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We design, build, implement and support
Innovative Software for Social Good

that connect donors - and companies -
to the nonprofit missions and causes
they care about.
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StratusLIVE 365 CRM
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Dynamics 365

20 million Built on the powerful
donor profiles Microsoft
Over $1 billion Dynamics 365

in annualized giving platform

StratusLIVE Ignite
Online Giving

Give at Work
Give Now
Give in Teams
Give with Friends

Volunteer Now
Events
Donor Hub
CRM Integration Services
Community Hub
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StratusLIVE Ignite
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POLL:

What is the top
priority of today's

)
donors?



The current donor environment

Overwhelmed with funding requests

Desire options and flexibility

Eager to see the results of their donations

Expect a seamless giving experience
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Traditional donor lifecycle vs. cycle of the digital donor
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Step one: acquire new names and build community

. Identify your donor per:sonas:
* Leverage web traffic (paid search), social media, | Authentically build
~digital ads, & email marketing to capture your - your donor network

“audience

e Consider ad objectives

~ StratusLiVE



Platform in action - Community Hub

(800) 555-1234 Request Information Apply Now Alumni

E X C e l Prospecti A i issil Student Life About

UNIVERSITY

Make an Impact

The well-béingand support of 6ur Alumni arevital to the
success of @urliniversity and its mission: building
leaders who cah change the world for good. Consider
being a more aetive part of the Alumni'community.

Join the Alumni Registry g

The Latin noun alumnus means “foster son” or “pupil”. It is
gk REGISTER >

derived from PIE *h.el- (grow, nourish), and is closely SEARCH THE ALUMNI REGISTRY x

related to the Latin verb alo “to nourish”. Separate, but SEARCH REGISTRY

from the same root, is the adjective almus “nourishing”,
found in the phrase Alma Mater, a title for a person’s

home'university; FILTER ~ Enter search terms (Name, Country, State, etc.)

Name Graduation Year Edit
v & susanA.Dil 1977
- .
City / State College / School
The Latin noun alumnus means  The Latin noun alumnus means College Park, MD Emmet L. Brown College of
foster son” or “pupil” It is foster son” or “pupil” It is ) Applied Science
Email
An alumnus or alumna is a former student and most often susan.dill@address.com
a graduate of an educational institution.
» & JoAnn Snead 1982
-
» & Marguerita R. McCarthy 1994
Showing 1-5 of 5 results < >
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Step two: assimilate, cultivate, and align to cause
concepts and interests

* Gather information on your prospective donors
* Email marketing
» Offer donor networks

 Create programs & cause concepts
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Platform in action - Donor Hub

My Dashboa rd View Data for Charities

432

LIFETIME VOLUNTEER
HOURS

$419,163.12 $1,500.00

2020 COMMITMENT

LIFETIME GIVING

@ Heart Health @ Medical Research ) N @ Heart Walk @ Hospital Volunteer
@ Education Transplant Fund Payments: 8 ® raic sl'ooo Education
News about your favorite charities and causes: My communication preferences:
» N ) Push notifications OFF
- * & 4/2/2019 Avme
Action Against Hunger Announces Emalls
National Network of Soup Kitchens Phone solicitations

to Serve Homeless R
Mail solicitations OFF

Popular charity fundraisers in major American cities include
lavish black-tie gala benefit dinners that honor celebrities,
philanthropists, and business leaders who help to fundraise for
the event's goals through solicitations of their social and
business connections.

® LEARN MORE < GIVE NOW

& 4/2/2019 nvme

4 Susan G. Komen Race for the Cure
Half Marathon Set for December,
2020

More sophisticated strategies use tools to overlay demographic
and other market segmentation data against their database of
donors in order to more precisely customize communication
and more effectivelv taraet resources. shows that charities
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Step three: engage and participate with like-minded
peers

* Giving modes to consider
* DIY Fundraising
*» Peerto Peer
* Volunteerism

» Best practice - offer options to participate!
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Platform in action - Volunteer Now

Call Us at (888) 555-1234

GIVE NOW

S‘ Community

Transformation
Foundation

Mar 17 10:00 AM EST
Neighborhood Cleanup

Pembroke Meadows Elementary

> VOLUNTEER

N1

‘1

Community
Transformation
Foundation

Fundraiser

HOME WHAT WE DO

Events Athons Volunteer

GET INVOLVED v

CONTACT Us

Neighborhood Cleanup

About this event

The Adopt-A-Program encourages individual responsibility for our
environment through scheduled litter cleanups. Various volunteer
programs include:

Highway: Section of arterial roadway that includes sidewalks on both sides

Park: Most parks are eligible for adoption.

Street: Section of residential street that includes sidewalks on both sides.

Trail: Section that includes 5-10 ft. on both sides of the trail. These areas are very limited.
Waterway: City-owned Canoe/Kayak Launches. The purpose of this program is to manage
litter along stream banks, shorelines, and waterways. When required, canoes and kayaks
should be owned by the volunteer and the volunteer should be experienced in their use
and limitations. These areas are very limited.

OB

DONATE

REGISTER

March 17 10:00 AM EST

1ence W

820 Cathedr...
View larger map

b 820 Cathedral
safe - Q Dr, Virginia Beach,
1 +

dow:

Q o

S
oo™ Godgle

B8 Mapdata©2022 Terms of Use

Pembroke Meadows Elementary
820 Cathedral Dr.

Virginia Beach, VA 23455

Get Directions

£} Login
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Step four: make asks and giving opportunities to
aligned cause concepts

* Time to make your asks!
* Determine the right giving mode
* Directly

* Within an event or workplace giving campaign
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Platform in action - Give at Work

“. m_., & SignIn

e ]
% i 3 | 4 - -~ . * .\
» o i A a = PR 3 Y shoar

TOGETHER; WE AELCAN MAK
DIFFERENCE [N 2022

Click below to start the pledge process

CLICK TO GIVE NOW
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Step five: promote engagement with peers, expand

network, and solicit gifts

* Which donors are prime candidates to become
evangelists for your cause?

* Analyze your campaign data

* Consider generational differences, giving

history, previous engagement




Platform in action - Give in Teams

Pick ateamtojoin

Find ateam

Together, We Can Defeat
Food Insecurity
%25 $ 8357

Let's All Raise Money and
Awareness for Hunger
285 $ 3302

In Memory of My Family’s
Struggle with Hunger
200 $ 123

Join My Team to Win the Fight
Against Food Insecurity
833 $ 8357

MD Farmers in the Fight
Against Hunger
222 %99

We Give to Help Hungry
Families Everywhere
225 S 8357




Step six: create opportunities for constituents to organize,
volunteer and solicit on behalf of cause concepts and funding

Initiatives

 Tailored giving experiences
* Use your data to offer incentives
* Examples

* A-thons

* DIY Birthday Fundraisers
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Platform in action - Give with Friends

\Q' Community
Transformation HOME  WHATWEDO  GETINVOLVED v  CONTACTUS
h Foundation

KW Community . .
i‘t Transformation Fundraiser Events Athons Volunteer L

Foundation

#A > GET INVOLVED > FUNDRAISE

Fundraising Opportunities

Birthday Fundraisers

Support those in need by donating today! Page Settings X

Page Settings Contributions

First Name

Help make a difference!

Last Name
$200,000 Goal
i DONATE

Fundraiser Page Name

It's Always Time to Help Birthday Fundraisers For my Birthday this year, | am raising money for the Community AR DR e Birthday Fundraisers
. . Birthday fundraisers to help local homeless Transformation Foundation and your donation will make an impact in

Neighbors in Need e y Ttood parki P our community. | support CTF because they are active in the Q‘ Communlty
Help the Community Transformation SNELEIS SNCISOC PARIIES community, improving health and education for everyone! N Transformation Fundraising Goal
Foundation raise fund to help neighbors in h Foundation $ 200000

need 98% of the funds raised will help the homeless by supporting shelters
and food pantries right here in the community. Your donations are what
keeps these services going!

When do you want your fundraiser to end?

12/31/2050 [m]

OK CANCEL
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Step seven: partlmpate N Communlty and network
opportunrt|es i

* Donors create connections with like-minded | Events offer
“individuals | ‘ | | | | | tremen.d.ous
opportunities for
« Curate meaningful experiences through events | revenue generation

and growth.
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Platform in action - Events

K\W Community R ”
i‘;{,ﬁ'ﬁf.}:ﬂ?ﬁ““" Fundraiser Events Athons Volunteer Q Login

Our Annual Gala is the event of the
year. Celebrate the joy of the

season while supporting needs
within your community.

(e

© LOCATION S t, CONTACT

21 Purchase Tickets - Annual Gala
2021

X

6:30pm - 11:00pm
Supporter Tickets

$50.00 - B
Patron Tickets
El-[E

Event Description $125.00

It is a combination of all these basic characteristics what makes true

NEXT
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Step eight: acknowledge, thank and promote proof of
performance

* Critical to donor retention
* Provide stories and stats on impact
* Three important considerations
* You can't thank your donors enough

* Gen Z and Millennials expect brands to

behave authentically

* Keep in mind donor communication

preferences
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Step nine: facilitate self-service and personalized donor
experiences

* Empower donors to own their relationship with
your organization

* Data helps inform your messaging
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Step ten: analyze campaign performance, effectiveness and
audience behavior to revise tactics

* Final-and most critical step
* Best practices
* Leverage real-time analytics
* |dentify critical data points at the onset

* Only track a few metrics

* Analyze effectiveness of each campaign

type - -
* Coordinate with program staff to collect

impact data



GIVEAT GIVEWITH  GIVEIN
WORK FRIENDS TEAMS

Stratus LiVE COMMUNITY

IGNITE PLATFORM HUB

VOLUNTEER DONOR
NOW EVENTS HUB




StratusLIVE Ignite
Overview



Key takeaways

b New challenges of digital era create tremendous opportunity

» Always consider your donor personas

b Utilize data to drive messaging and deeper involvement
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Thank you!
INfo@stratuslive.com



