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TRUE or FALSE: Boomers Give More Than Any 
Other Generation, So They Should Be The 

Primary Focus Of Giving Campaigns



They want to hear from you

*according to Give.org Donor Trust Report | 2021

of Gen Z would 
like nonprofits 

to approach 
them more

19%
of Millennials would 

like nonprofits
to approach
them more

24%



They may even give more

*according to Give.org Donor Trust Report | 2021

of Gen Z would be 
willing to donate 

more if approached

37%
of Millennials would 
be willing to donate 
more if approached

29%



Defining the Generational Groups



Finding ways 
to engage

younger 
donors

C H A L L E N G E



We know that when today’s younger donors consider donating or 
volunteering their time they tend to engage more if:

� The nonprofit shares their ideals and values

� There is specific information on how the donation will be used

� The donation process is easy

� They can donate small amounts at a time



1
Offer multiple ways 

to engage



Donations
Younger donors should be offered a 
variety of donation options, 
including credit/debit cards as well as 
online payment mechanisms like Apple
Pay, Google Wallet, PayPal, Venmo, or 
Zelle.

Ensure your website is mobile-friendly with
eye-catching page layouts in your brand colors.

Cryptocurrency is the fastest growing 
donation type with this donor demographic.



Give younger donors 
opportunities to participate 
in peer-to-peer fundraising 
on behalf of the 
organization via social 
media. They can share your 
mission with their friends 
and family, increasing your 
nonprofit’s donor base.

Share



Volunteering time appeals to 
younger supporters with 
limited discretionary means, 
who are typically at the 
beginning of their careers. 
Offering opportunities to 
volunteer, whether it is an 
individual or group volunteer 
activity will lead to a long-
lasting relationship.

Volunteer



2
Partner with young 

leader’s groups









3
Use

social media - dig into 
community groups & networks





4
Use

fundraising
mini-campaigns



Mini Campaigns

1. Pick a smaller project

2. Set a fundraising goal for that project

3. Tell your donors about the impact it will 
make

4. Select 10-15 donors who you think will 
like to donate

5. Make the ask!



5
Young Leader 

Award Ceremonies







6
Partner with social enterprises 







7
Host a Hybrid Event





How many of you have either 
participated or hosted a 

hybrid event?



• Critical to have an              

online presence

• Make the ask 

• Play into the identities of 

NextGen donors

T A K E A W A Y S



Questions
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