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AGENDA

• Introduction to StratusLIVE
• Untapped Potential of Online Giving
• The Importance of a Strong Brand 
• On-Page Donation Page Optimization 

Tips and Tools
• How to Use AI to Drive Conversions
• Importance of Integrated CRM & Digital 

Engagement Platform
• Donation Page Examples
• Q&A
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SaaS Market 
Map

Awarded by CIOReview

Implementation 
Success Rate

100%

+58 NPS

Donor Profiles
20+ M

Annualized Giving
$1B+

DRIVE CHANGE AND INCREASE IMPACT 
WITH STRATUSLIVE 

StratusLIVE's Nonprofit Industry Cloud 

delivers a complete, AI-powered, fully-

integrated, enterprise-class solution for

 modern digital fundraising. 



of all nonprofit 
website visits in 
2022: organic

38% .23%

33%

ORGANIC TRAFFIC & 
ONLINE DONOR  
ACQUISITION 

Of recurring 
donors are 
acquired online

of organic 
website visitors 
donated

Average monthly 
donor contributed 

more over the 
course of the year 
than average one-

time donor 
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IMPORTANCE OF BRAND 
IDENTITY

Brands are more than logos and color schemes:

ü Design

ü Messaging

ü Audience Targeting

ü Consistency

A strong brand identity:

ü Sets your Nonprofit Apart

ü Builds Trust

ü Fosters Donor Loyalty
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BRAND GUIDELINES
Ensure everyone in your organization maintains 
clear brand identity by providing everyone with a 
set of guidelines. This can be as short as a one-
page PDF, or a multi-page PowerPoint. 

• Tone/Voice

• Colors

• Fonts

• Images

• Logos 7



ON-PAGE OPTIMIZATION FUNDAMENTALS 

8

Meta 
Description Alt-Tags Mobile 

Optimization
Add Headings 

with Target 
Keywords



ADDITIONAL 
OPTIMIZATION TIPS 

ü Place your donation button above the fold 

ü Use a contrasting button color  

ü Offer multiple payment methods including 

digital wallets 

ü Integrate your online donation page with 

your CRM 
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DONOR ENGAGEMENT TOOLS 

• Designations

• Tribute & Memorial Gifts

• Benefits/Incentives 

• One-time or Recurring Giving Levels 

• Upsell to Recurring Widget 
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KEEP TRACK
Leverage Google Analytics and Tag Manager to  
collect valuable data on user behavior and 
interaction within your digital engagement 
platform, providing insights that can improve user 
experience and marketing strategies

• Page views

• Starts a donation or registration 

• Makes a donation

• Registers for an event or volunteer 

opportunity

• Creates a fundraising page
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Creates new content 
using existing data, 
helps automate the 
creation of personalized 
fundraising materials.

Generative Personalization

Predictive

USING AI TO DRIVE 
CONVERSIONS

Analyzes past data to 
forecast future 
outcomes, helping 
nonprofits identify 
trends and potential 
major donors.

Tailors interactions to 
individual preferences, 
enhancing donor 
engagement through 
customized 
communications.

Automation
Streamlines routine tasks, 
increasing efficiency in 
administrative functions 
like data entry and 
donation processing.
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IGNITE AI
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PROMPTING AI

A Successful Prompting Strategy is Crucial:

ü Understand the output you want

ü Ensure AI knows what its role is in what you want created

ü Details are the key

ü Be granular and specific

ü Give helpful feedback

ü ALWAYS check for accuracy
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Interests

Donor 
History

Donor Behavior

Cause Interests

Activities 

Preferred 
Campaign Types

CRM

DIGITA
L 
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GEM
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DONATION PAGE 
EXAMPLES
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info@stratuslive.com

THANK YOU
ANY QUESTIONS?
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Stay In Touch


