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Peer-to-peer fundraising is an
online fundraising strateqgy that
relies on peers reaching out to

each other on behalf of a cause.
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Peer-to-peer fundraising is
usually done through in-person
and virtual events, and individual
and team fundraising through
soclal media or online giving

platforms.
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PEER-TO-PEER: THEN AND NOW
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Peer-to-peer fundraising has evolved beyond
simple sponsorship drives or marathon pledges.
It's a sophisticated strateqy that taps into the
collective power of , fueled by

and driven by
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Focus on
DONOR IDENTITY
Prioritize

RELATIONSHIPS
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GEN Z AND MILLENNIALS

* Tech-Saavy

* |[nfluencers

e Social

 Cause donors/ Social
Impact champions

 Micro-donors
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 Meaningful mission

Compelling Stories

connections

« Community engagement Influencer Partnerships

and leadership roles

« |Large-scale events
* Offer avariety of

« Smaller, tight-knit
fundraising options

affinity groups
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YOUNG PROFESSIONALS

* Age Range: 25-40

* Career-Oriented

* Interests: Networking, Professional
Development, Social Impact

 Engagement Strategy: Combine
fundraising with networking;

nighlight how contributions make an

Impact
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CORPORATE EMPLOYEES

e Strong CSR Programs

 Corporate Matchingand Team
Building

* Create workplace giving
campaigns with team-based
fundraising
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FAMILIES &
COMMMUNITY GROUPS

* Parents, Community Members,

_ocal Organized Groups

* Support the community and set a
good example

* Create family-friendly events and
encourage group participation
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BEST PRACTICES FOR
MAXIMIZING DONATIONS
& ENGAGEMENT

* Crafting Compelling Stories

* Providing Support & Resources
 Encouraging Peer Sharing
 Recognizing & Rewarding Efforts
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ADVANCED STRATEGIES
FOR SUCCESSFUL
P2P CAMPAIGNS

Uti

Mu

izing Influencers and Social Media
ti-Channel Campaigns

Building Community and Loyalty

Recognition and Rewards

Al

Personalization at Scale
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| STEPS TO CREATE A P2P FUNDRAISER
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DEMONSTRATION

StratusLIVE Ignite with Lori Combs
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